













































て郵送法で行い，回収数 141で回収率 41.5％）である 2）．
2．サンプルの概要
ここでは，アンケートに回答が寄せられた企業や製品（部品）の概要について説明する．







日産 16％，ホンダ 13％，マツダ 7％，三菱 8％と，概ね国内生産シェアを代表した分布となってい
た．また，前回の調査とも，ほぼ近い分布を示していた．






2） 調査期間終了後に計 9社から回答が寄せられた結果，最終的な回収数は 150社，44.1％となったが，ここ
では 141社についてのみ分析を行っている．
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2．取引やビジネスのパターンの，1999年度調査との比較
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部品 Xの，機能設計（設問 a），構造設計（設問 b），材料設計（設問 c），耐久性設計（設問 d），


















































Modularization, Business Relation, Knowledge in Japanese Automobile 
Industry: Findings from Questionnaire Survey
Seunghwan KU
ABSTRACT
The purposes of this research note exam the trend of modularization, the change of business 
relations and knowledge level between auto maker and supplier in the Japanese automobile industry. By 
questionnaire survey carried out for suppliers in November, 2003, we investigate the trend of 
modularization, the change of business relations compared with the results of the preceding survey in 
1999. In addition, we examine the joint product development pattern between auto maker and part 
suppliers in side of the increase of knowledge and the role of suppliers in product development process.
As a result, we find the facts following as:
First, the directionality of modularization in the Japanese auto industry is the situation that the 
functional and structural adjustment highly increases while rationalization of a design progresses still 
more. On the other hand, the trend such as functional integration of components and structure 
unification of components are growing distinctly too.
Second, Japanese suppliers are interested in modularization and most of them actually are involved 
in joint product development with auto maker or related suppliers.
Third, a traditional Japanese business relationship does not change very much. Early participation 
to development, joint product development, the supplier roles in product development rise more.
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